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Berry-AMA Book Prize FINALIST 2011!

“The Right Sensory Mix” is one of the four best marketing books in 2011 according to the American
Marketing Association Foundation.  

The Berry-AMA Book Prize is awarded annually be the Foundation (AMAF) and recognizes books whose
innovative ideas have had significant impact on marketing and related fields. For additional information
about the Berry-AMA Book Prize, visit Berry-AMA Book Prize.

Why do some people drink black coffee and others stick to tea?

Why do some people prefer competitors’ products?

Why do we sell less in this country?

Many companies fail to acknowledge and analyze disparities observed among customers and simply put
them down to culture or emotion. New neuroendocrinological research proves that consumers are rational:
They just have a different biological perception of the same stimulus! Their preferences, behavior, and
decisions are strongly influenced by the hundreds of millions of sensors monitoring their body and brain.
People with more taste buds are for example sensitive to bitterness and are more likely to drink their coffee
with sugar or milk, or to drink tea.

After reading the book, managers will be able to:

• Understand and predict consumers’ behavior and preferences

• Design the right sensory mix (color, shape, taste, smell, texture, and sound) for each product

• Fine-tune their positioning and product range for every local market

• Systematically increase their innovation hit rate
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From reader reviews:

John Espitia:

Nowadays reading books be a little more than want or need but also be a life style. This reading habit give
you lot of advantages. Advantages you got of course the knowledge the actual information inside the book
which improve your knowledge and information. The data you get based on what kind of guide you read, if
you want get more knowledge just go with schooling books but if you want truly feel happy read one with
theme for entertaining for example comic or novel. The The Right Sensory Mix: Targeting Consumer
Product Development Scientifically is kind of guide which is giving the reader unstable experience.

Vanessa McGinty:

The actual book The Right Sensory Mix: Targeting Consumer Product Development Scientifically has a lot
info on it. So when you make sure to read this book you can get a lot of advantage. The book was written by
the very famous author. This articles author makes some research just before write this book. This particular
book very easy to read you can find the point easily after reading this article book.

Alice Lawson:

Reading can called brain hangout, why? Because if you are reading a book especially book entitled The
Right Sensory Mix: Targeting Consumer Product Development Scientifically your head will drift away
trough every dimension, wandering in each aspect that maybe unfamiliar for but surely will become your
mind friends. Imaging each word written in a reserve then become one web form conclusion and explanation
this maybe you never get ahead of. The The Right Sensory Mix: Targeting Consumer Product Development
Scientifically giving you an additional experience more than blown away your mind but also giving you
useful facts for your better life in this particular era. So now let us present to you the relaxing pattern this is
your body and mind will be pleased when you are finished reading it, like winning a. Do you want to try this
extraordinary wasting spare time activity?

Richard Osteen:

The Right Sensory Mix: Targeting Consumer Product Development Scientifically can be one of your
beginner books that are good idea. Most of us recommend that straight away because this e-book has good
vocabulary that will increase your knowledge in language, easy to understand, bit entertaining but
nonetheless delivering the information. The copy writer giving his/her effort to set every word into pleasure
arrangement in writing The Right Sensory Mix: Targeting Consumer Product Development Scientifically yet
doesn't forget the main place, giving the reader the hottest and also based confirm resource info that maybe
you can be one of it. This great information can easily drawn you into completely new stage of crucial
considering.
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