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Essay from the year 2009 in the subject Communications - Public Relations, Advertising, Marketing, Social
Media, grade: A, Ohio University (E.W. Scripps School of Journalism), course: International and
Crosscultural Advertising, language: English, abstract: What started as one of the biggest and most
expensive campaigns in the German automobile industry, almost ended in a disaster for the company. The
result was the biggest crisis, a German automobile company had ever faced.

Mercedes-Benz is a high-class automobile company. Its products stand for luxury, reliability and
dependability. But high-class cars are expensive and only affordable for the richer part of society. To keep
pace with the fast devel oping automobile industry all over the world, Mercedes-Benz decided to invent car
that reunites all three values, the company embraces. This car —the Mercedes-Benz A-Class — should have
another important feature: It is affordable for the middle class.

With this car, Mercedes was approaching a new market segment and therefore new target audiences. A
campaign, that fits the new car in the overall Mercedesimage, was crucia. In May 1996 Mercedes Benz
started its huge advertising campaign — almost one and a half years prior to the official product launch on
October 18th 1997. More than 100 million Euro will this launching campaign cost the company. Despite that
the campaign only ran in the European market, the Mercedes-Benz brand and this specific campaign caught
international attention. Newspapers from all over the world accompanied the A-Class until its official launch.
These newspapers were also there, when the crisis occurred, that almost harmed the company on along-term
basis.

Right after the launch, the car, that was supposed to be innovative, reliable and safe, failed in the so called
“moose-test”. After almost two years of positive media coverage, aflood of criticism followed. Due to the
high level of awarenessfor the car, the public was now also aware of the safety issues the Mercedes A-Class
had. What followed was another campaign. The goals were to safe the image of the company, to deal with
the crisis and to re-launch the A-Class half ayear later.

The campaign analysis explains why Mercedes had to take the approach and step into the market segment of
small cars. In addition, the launching campaign and its four phases: Big Bang, New Perspectives, New
Choices, and New Experiences, will be explained in detail. The second part will cover the crisis that
occurred after the launch of the A-Class and the re-launch in 1998. Finally, the analysis will show whether
thisincident harmed the image of the company on along-term basis, and how advertising influenced this
development.
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From reader reviews:
Trey Olivas:

Nowadays reading books become more and more than want or need but also become alife style. This
reading addiction give you lot of advantages. The advantages you got of course the knowledge your
information inside the book which improve your knowledge and information. The info you get based on
what kind of e-book you read, if you want have more knowledge just go with education and learning books
but if you want experience happy read one using theme for entertaining such as comic or novel. The
particular Mercedes Benz - How A Great Campaign Can Almost Kill A Company iskind of reserve whichis
giving the reader unpredictable experience.

VerlaFoster:

The particular book Mercedes Benz - How A Great Campaign Can Almost Kill A Company has alot of
information on it. So when you check out this book you can get alot of benefit. The book was written by the
very famous author. Mcdougal makes some research just before write this book. That book very easy to read
you can find the point easily after reading this article book.

Howard Benedict:

Beside this Mercedes Benz - How A Great Campaign Can Almost Kill A Company in your phone, it can
give you away to get nearer to the new knowledge or information. The information and the knowledge you
can got hereisfresh from oven so don't end up being worry if you feel like an previous people live in narrow
community. It is good thing to have Mercedes Benz - How A Great Campaign Can Almost Kill A Company
because this book offers to you personally readable information. Do you occasionally have book but you
rarely get what it's about. Oh come on, that will not end up to happen if you have thisinside your hand. The
Enjoyable agreement here cannot be questionable, such as treasuring beautiful island. Use you still want to
miss that? Find this book and read it from currently!

Pablo Cook:

Some individuals said that they feel bored when they reading aguide. They are directly felt it when they get
a half regions of the book. Y ou can choose the book Mercedes Benz - How A Great Campaign Can Almost
Kill A Company to make your current reading is interesting. Y our own personal skill of reading skill is
developing when you such as reading. Try to choose very simple book to make you enjoy to learn it and
mingle the impression about book and reading through especially. It isto beinitially opinion for you to like
to available abook and read it. Beside that the book Mercedes Benz - How A Great Campaign Can Almost
Kill A Company can to be your brand new friend when you're truly feel alone and confuse using what must
you're doing of the time.
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